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The world war and years passing favored the change of the life of Alfredo, and 
so in 1943 he decided to retire himself from the scene leaving the worthy heir 
to his successor Armando, with the name of Alfredo II, in the restaurant in Via 
della Scrofa in Rome.
In 1946, Armando Di Lelio (Alfredo II) left the restaurant above, and sold it to 
two of the waiters (Urbano e Ubaldo).



From father to son, from son to grandson, in that 
way Alfredo has become a true dynasty.
AlfredoAlfredo III, in fact, inheriting the inspiration of his 
grandfather and of his father, has the merit of 
having continued worthiy the path traced by his 
predecessors, bringing the name of this historic 
restaurant around the world.
TheThe restaurant “Il Vero Alfredo” is now in the 
Registry of “Historic Activities of Excellence” of 
Rome the Capital. 
Visit also the website of “Il Vero Alfredo”













Know-How
Granting the know-how of the franchisor:
- initial training (before the opening of the restaurant franchise) and periodic 
(every year) at the Restaurant "Il Vero Alfredo" in Rome of the chef/chefs of 
the new restaurant;
- start-up of the new restaurant with the presence of the owners of the 
restaurant "Il Vero Alfredo" and  the chef of the restaurant itself;
-- periodic visits of the owners / representatives of the restaurant "Il Vero 
Alfredo" at the new restaurant (even at festivals, major events);
- creating a link between the website of the Restaurant "Il Vero Alfredo" and  
the website of the  new restaurant;
-- internal structure and image of the new restaurant that recall the historic 
features of the Restaurant of Rome: in particular, menu including, in addition 
to the “Fettuccine all’ Alfredo”, also some typical dishes of the menu of the 
restaurant Alfredo, pictures on the walls of well-known customers from 1950, 
interior decoration.

Alfredo I

Alfredo II

Alfredo III









Alfredo’s Events
Event planning is the process of planning a festival, ceremony, party, 
concert, or convention.
The events represent a lever of communication that allows a direct contact 
(face to face) with internal public, dealers, consumers or spectators.
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