





Alfredo’s History
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Guestbook and Photogallery






Franchising

Il Vero Alfredo restaurant, famous for its original fettuccine "double butter”,
created in 1908 by Alfredo | and carried out today, even abroad with the
business of franchising, by Alfredo Il and his family.

Fettuccine Alfredo are not only a dish imitated throughout the world with
various inaccurate recipes but also a unique brand of quality.

Il Vero Alfredo offers in the franchise abroad its strengths:

- High quality of Italian cuisine;

- Transfer of know-how and staff training;

- Supply of the ingredients of the main dish, fettuccine all'Alfredo, served at
the table with a ritual and historical mixed ;

- Design and atmosfhere, creating elegant restaurants that call the same
atmosphere of the location of Rome, characterized by photos of celebrities
that adorn the walls.

- Other charatcteristics of the brand are the golden tableware and the
guestbooks,

- Points of merchandising in the restaurants.
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Granting the know-how of the franchisor:

- initial training (before the opening of the restaurant franchise) and periodic
(every year) at the Restaurant "Il Vero Alfredo” in Rome of the chef/chefs of
the new restaurant;

- start-up of the new restaurant with the presence of the owners of the
restaurant "Il Vero Alfredo" and the chef of the restaurant itself;

- periodic visits of the owners / representatives of the restaurant "Il Vero
Alfredo” at the new restaurant (even at festivals, major events);

- creating a link between the website of the Restaurant "Il Vero Alfredo” and
the website of the new restaurant;

- internal structure and image of the new restaurant that recall the historic
features of the Restaurant of Rome: in particular, menu including, in addition
to the “Fettuccine all’ Alfredo”, also some typical dishes of the menu of the
restaurant Alfredo, pictures on the walls of well-known customers from 1950,
interior decoration.

Alfredo |

Alfredo 11

Alfredo 111



Desigw Project

Internal structure and image of the new restaurant that recall the
historic features of the Restaurant of Rome: in particular, menu
including, in addition to the “Fettuccine all’ Alfredo”, also some typical
dishes of the menu of the restaurant Alfredo, pictures on the walls of
well-known customers from 1950, interior decoration.




High quality food and international standards, a selected
mena of italian and International dishes, where fettuccine
Alfredo are the main speciality.

MEXICO (since 1995 - Mexico City - Puebla, Cozumel, Puerto
Vallarta):

franchisee on the basis of exclusive trademark license in Mexico

BRAZIL (since 1992 - Salvador de Bahia): franchisee on the basis of
exclusive trademark license in Salvador de Bahia

UAE (since 2012 — Dubai): master franchisee on the basis of exclusive
trademark license in Arab countries.

USA (since 1975 — New York): relationship on the basis of exclusive
trademark license in U.S.A.

Restaurant “Il Vero Alfredo”
Franchising relationships and other with “Alfredo”



Restauwrant Concept






Mer chvandising

Possible development of sale for food products with brand "Alfredo”
on the basis of specific license agreement.
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Franchising Manual

Operative Manual

Customer Service Manual

Design Manual

Security Manual

Payments Procedures

Communication Manual

Image Manual

Merchandising Catalogue

Food and Beverage Manual

Administration Manual
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