our Proo(ucts ana
our Partners

W ) FAST FOOD

MANGIAR SANO FUORI DA CASA

2019 next openings

Milano Londra NY & Moscow

P E7swe@® e s

zero@zerofastfooditalia.com « www.zerofastfooditalia.com
La presente Brochure & coperta da COPYRIGHT

e " S - HCA
e ——a — ) . ESULT DIETING CONTENTS LIFE
- IPOCALORICO WELLNE MEN ALORIE
D ERO CALORIE I—-I F E IPOCALORICO WELL%—:SSS FOOD DIEQENUQCALOF%S RESLU
B0 5 ROREESSERE Focen )l POCALORIC
et 2 SALQRICO
1 ,:' o OB | O] OG|IC QO PRIMOBENESSERE| |F

= (o) o0

MANGIAR SANO FUORI DA CASA

3I0LOGICO
VELLNESS

CIA0 CARBRESULT DT ME N Lo

3I0LOGICO_|Eca

’\/ELL e



LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Linea

LEN-687853
Testo digitato
 2019 next openings 
Milano Londra NY & Moscow 


ZEROFASTFOOD born in 2014, from the idea of PROJECT ZERDFASTFOOD PROJECT ZEROFASTFOOD
struggle with the balance. At times when she ROOM SALE J LABORATORY
popul ar of the moment diet),  she found it dif : ) : i ;
because the traditional eat ies never offerce
the dietary regimen chosen. .
Confronted with friends, she dlsctqvers that'
who have weight problems, but aﬂ\so by those _-'»4
The idea is very simple and _|§\gbas\ed on 150
that serves |ltalian food diet, h 3'rote|n"."-':‘,-'r{ T rsd b it ‘o-ul . = 1= {1
you can eat outside the home in ast ",.o0 ‘a L ‘ —— T W SE e i ‘ ‘
d o jo t{ L i T G ,‘.‘, < d = MOPULAR SHELVING

NO CHIMMNEY

During short work breaks you han e ; Lol L MM
establishments, such as bars, fast fo\d rest
foods and high calorie fats. . . _;
For those who want to | ose weight or those
become a problem as it is difficult to reco
you find in bars, canteens and fast tradit
The relationship between I talians, eve‘n._if
and the food is enriched more and m e ®n r Foou
well -being, and the aesthetic value it brin
The attention to nutritional well-being has ne“verv
healfh problems [inked f faul fy power suppl y.
The growing attention to food%al‘ t‘ri.es to
severe and to all the diseases t,o\tvhem,
Excess weight is a major risk factor for h%}lth Online
ZEROFASTFOOD ... .... .« 0w.is a "NEED 11! I
1. PRODUCT / SERVICE i
The innovative formula: Zero calories, allows franchisees to.sell in your IocaLa multltu%rodu
3 e £ Business Franchisin
, g
or free shopping. with the take-away formula, which lists some non-exhaustlv Xxamples : FORMAT STORE
£ ' /\.. -
> What we require What we require
* SHIRATAKI ( shirataki konjac. konjac rice flour with glucomanano ) e 501100 sqm. - No chimney o = UG R

gﬁ@

* PROTEIC BREAD ( panificati, cakes and pastries protein )

£ 2% on gross sales \ month
‘f'yf’fy — — —— L. S € 300, per month

o LIGHT WINE ( Wine light low calorie and alcohol contents

i commercial appeal, preferably in downtown or in malls, L
cation shopping areas or high traffic s
(motorway service stations, airports, etc.). ilocstion = evaluated case by case

¢ Chips di Quinoa e Humus

¢ Natural Drinks ( Aloe, Aqcua di Cocco ecc.... )

What we offer

What we offer

« Complete the store layout.

+ Diet bars biological naturalistic

 Custom training course to learn proper resource management skills, marketing * Complete the store layout
‘ and sales management and customers. ¢ Custom training course to learn proper resource management skills, marketing

« specific technical training with coaching in the store operations management and sales management and customers.

............................................. and so much more. « Management software. « specific technical training with coaching in the store operations management
. - . . . e » 4 * Operating Manuals ZeroFastFood complete all the procedures, the forms, * Management software.
With all the suppliers we will try to have a dedicated price a tage. exploiting the fact for  © standard forms and operational guide with clear, detailed technical sections. O TSHIIE Martiale ZorOF Sot PG COMPIEE Sl T1C ProCeaurEs, (e Tore, Standard
. . T . . . « Application license of the brand - the sale of products for lunch and dinner and forms and operational guide with clear, detailed technical sections.
them to become an advertising tool and distribution to a re light and zero points. et y
products from the shelf. * Application license of the brand - the sale of products for lunch and dinner and products
s * On-site assistance of a five-day expert for the business start-up procedures. from the shelf.
All products are positioned in a qualitatively very high-end.. + exclusive of the area of guaranteed quality supply. o e e T e

4 * graphics support for the inaugural advertising campaign. * exclusive of the area of guaranteed quality supply.
© marketing and communications consultancy. « graphics support for the inaugural advertising campaign.

* marketing and communications consuitancy.
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